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103113 | Asiarnans iuddnisza13i (MATHEMATICS IN DAILY LIFE) 3(0-0-6) ﬂ‘a;Nﬁ1 ﬂ'sg'u’immwwmsé’ﬂmsﬁugw
104113 ugwéﬁ’uﬁummﬁw (MAN AND ENVIRONMENT) 3(0-0-6)| | 215101 |[nannisdanis (Principle of Management) 3(3-0-6)
105113 |yusiiumaTulad (MAN AND TECHNOLOGY) 3(0-0-6)| | 215102 [Arwidessuieatiugsia (Introduction to Business) 3(3-0-6)
114100 |AWUAZIMHINIT (SPORT AND RECREATION) 2(1-2-4)| | 215103 |adiaranigania (Business Mathematics) 4(4-0-8)
202107 |nnstmeniaimesuazansaume (USE OF COMPUTER AND INFORMATION) 3(2-2-5)| | 215104 |afifigsia (Business Statistics) 4(4-0-8)
202111 [ e ineienis’esns (THAI FOR COMMUNICATION) 2(2-0-4)| | 215105 |wrrsugrandqania (Microeconomics) 3(3-0-6)
202211 [nsAmienisWamn (THINKING FOR DEVELOPMENT) 3(0-0-6)| | 215106 |LATEFAARTHNATA (Macroeconomics) 3(3-0-6)
202212 |1yudiudmmesad (MAN AND CULTURE) 5(0-0-6)| | 215109 [nnsfeansmnegsfia (Business Communication) 3(3-0-6)
202213 |TannAdmil (GLOBALIZATION) 3(0-0-6)| | 215107 %ﬁwmqmmﬂ‘zml,mmﬁmﬁﬁmﬁu (Introduction to Industrial and Organizational Psychology) 3(3-0-6)
202261 | AEuALUN19ANANTIR (RELIGION FOR LIFE) 2(0-0-4)[ | 215201 |[nann1man (Principle of Marketing) 4(4-0-8)
202262 | 55354 (BUDDHADHAMMA) 2(0-0-4)| | 215202 |nMsAiAssiiBaFuImMNg IR (Business Quantitative Analysis) 3(3-0-6)
202324 Twaﬁﬂm@awmfwuﬁﬁw (PLURI-CULTURAL THAI STUDIES) 2(0-0-4)| | 215108 |n19UiayBn1991 (Financial Accounting) 4(4-0-8)
202354 |47y 1969an15sAnE1Larn15v11971 (PHILOSOPHY OF EDUCATION AND WORK| 2(0-0-4)| | 215205 [n199An19n13A e s (Operations Management) 4(4-0-8)
203101 [Am189nge 1 (ENGLISH 1) 3(0-0-6)| | 215203 |natity@u3nng (Managerial Accounting) 4(4-0-8)
203102 ﬂ'ﬁﬂ’lé/\mq%l 2 (ENGLISH 11) 3(0-0-6)| | 215204 |n194AN19N19191 (Financial Management) 4(4-0-8)
203203 ﬂﬁHﬁﬁqﬂQH 3 (ENGLISH 111) 3(0-0-6) | 215206 ﬁ:uuﬂﬁﬁﬂummﬁlﬂﬂ’ﬁﬁ/ﬂmi (Management Information Systems) 3(3-0-6)
203204 [n1E189NGY 4 (ENGLISH 1V) 3(0-0-6)| | 215208 [n1939aMmNgIAa (Business Research) 3(3-0-6)
203305 |A1E189naH 5 (ENGLISH V) 3(0-0-6)[ | 215301 |93a5996nNgIfa (Business Ethics) 2(2-0-4)
T 48 215207 |ngnn1egIng (Business Laws) 3(3-0-6)
215302 miﬁwmmf;:ﬁﬁﬁ (Leadership Development) 2(1-2-3)
215401 |N159AN19IBINRENS (Strategic Management) 3(3-0-6)
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215231 |N199ANITNITAATA Marketing Management 3(3-0-6)




215232 Wq@miiuéuﬁﬂﬂ Consumer Behavior 3(3-0-6)
215331 |48919N19NN9ARIALAZNNINT AL RWAN Marketing Channels and Distribution 3(3-0-6)
215332 ﬂﬂ‘jﬁ'ﬂmimdm‘mmmmuuy‘im’mﬂ‘i Integrated Marketing Communication 3(3-0-6)
215333 [n1999gn19man Marketing Research 3(3-0-6)
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215335 [n199an1TNAnT aTiLayaIan Product and Pricing Management 3(3-0-6)
215343 [n1amain@asia Digi-Marketing 3(3-0-6)
215342 [N130RINTENINUTUNA International Marketing 3(3-0-6)
215336 [n159anT19n19e1e Sales Management 3(3-0-6)
215337 |N13A8IALANTT Service Marketing 3(3-0-6)
215338 |n13amn19n19AUan Retailing Management 3(3-0-6)
215339 |N151993918989 Negotiation 3(3-0-6)
215340 |nManaadmILgIiagNm Community Business Marketing 3(3-0-6)
215341 |A199AN1TIRNETTHIENINNGH Cross-Cultural Management 3(3-0-6)
215344 |ladafindvnentanana Marketing Logistics 3(3-0-6)
215345 [n199mfianssunenisnann Event Marketing 3(3-0-6)
215346 [n139ANITgNANTNRUE Customers Relationship Management 3(3-0-6)
215347 ﬂ@w%umu‘fﬂmﬂmwmm Marketing Strategy and Policy 3(3-0-6)
215348 [N199AN19ATIRUAN Brand Management 3(3-0-6)
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